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Abstract

This study investigates the perception and evaluation of Chinese culture dissemination in Thailand based on a
comprehensive analysis of questionnaire survey data and literature review. The research reveals that Thai people generally
have a strong interest in Chinese culture, with traditional festivals, film and television, and arts being the most appealing
aspects. However, their in-depth understanding of Chinese culture remains insufficient. The study identifies cultural
differences and language barriers as key factors hindering the effectiveness of cultural communication. To enhance the
international influence of Chinese culture and deepen people-to-people exchanges between China and Thailand, the study
proposes a series of countermeasures, including innovating communication concepts, means, and channels; constructing a
grand cultural communication pattern; adhering to the principle of "seeking common ground while reserving differences";
and optimizing the discourse system and methods of cultural dissemination. The findings provide valuable insights for
promoting cultural exchanges and mutual learning between China and Thailand, and contribute to the building of a
community of shared future for mankind.
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1. Introduction

China and Thailand have had close interactions and exchanges since ancient times. Throughout history, cultural exchanges
and interactions between China and Thailand have undergone a gradual development from superficial to in-depth. From the
4th to the 13th century, Chinese historical records documented many ancient kingdoms located in present-day Thailand and
their interactions with China, laying the foundation for the long-term relationship between the two countries. China and
Thailand have enjoyed an abiding friendship that can be traced back well over two millennia. The earliest documented
contacts occurred during ancient Chinese dynasties, when maritime expeditions ventured to Thai shores via the ocean-based
trade routes later known as the Maritime Silk Road. Sino-Thai bonds continued to grow throughout the later imperial
period, culminating in the Ming Dynasty which witnessed the most intense flurry of diplomatic emissary exchanges. Over
the ages, China and Thailand have cultivated a profound affinity through wide-ranging collaboration across political,
commercial, cultural and myriad other domains. This priceless legacy of historical ties forms the bedrock upon which the
two nations' present-day relationship continues to flourish and evolve. The continuous exchanges between China and
Thailand have led to the spread of Chinese culture to Thailand, profoundly influencing the development of Thai society.
Thai Chinese are the most fully integrated group of overseas Chinese in Southeast Asia, and Thai literature and art are filled
with elements of Chinese culture. It can be said that Chinese culture has been integrated into all aspects of Thai social life.
Entering the 21st century, Sino-Thai relations have achieved leapfrog development. In 2013, President Xi Jinping proposed
the "Belt and Road" initiative, and Thailand became one of the first countries to support and participate in the initiative. In
2019, China and Thailand ushered in a new chapter by establishing a community of common destiny and upgrading bilateral
relations to a comprehensive strategic cooperative partnership. Xi Jinping once said, "We should carry forward the special
friendship of 'China and Thailand as one family' and build a more stable, more prosperous, and more sustainable China-
Thailand community with a shared future." President Xi Jinping underlined the pivotal importance of cross-cultural
dialogue and reciprocal learning as a crucial driver for propelling human progress and nurturing worldwide harmony and
growth. Cultural interplay forms the cornerstone of constructing a shared future between China and Thailand.

Currently, the pragmatic cooperation between China and Thailand in many fields such as economy, trade, investment,
tourism, and education is advancing comprehensively, laying a solid foundation for deepening people-to-people exchanges.
At the same time, the strategy of Chinese culture going global is being steadily implemented, and "telling China's story well
and spreading China's voice" has become an important strategy for cultural development in the new era. Spreading Chinese
culture in Thailand is conducive to enhancing the international influence of Chinese culture and promoting people-to-people
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connectivity between China and Thailand, contributing wisdom and strength to building a community with a shared future
for mankind.

In the context of the new era, an in-depth exploration of the spread of Chinese culture in Thailand is of great theoretical and
practical significance for expanding Sino-Thai people-to-people exchanges and mutual learning, promoting the international
dissemination of Chinese culture, and serving the building of the China-Thailand community with a shared future and the
community with a shared future for mankind. This paper intends to combine questionnaire surveys and literature analysis
from the perspective of exchanges and mutual learning among civilizations. The survey data provides empirical support for
analyzing Thai people's cognition and evaluation of Chinese cultural communication. On the one hand, it examines the
overall current situation of Chinese cultural communication in contemporary Thailand and reveals Thai people's cognitive
level and emotional attitude towards Chinese culture; on the other hand, it analyzes the bottleneck factors restricting Sino-
Thai cultural exchanges and proposes optimization paths for expanding Chinese cultural influence and deepening Sino-Thai
people-to-people exchanges in the future, with a view to contributing academic strength to serving the building of the
China-Thailand community with a shared future and promoting the building of a community with a shared future for
mankind.

2. Literature Review

As China's comprehensive national strength continues to rise, international interest in Chinese culture has been growing.
Communicative reach is an indicator used to assess the breadth of international coverage of China's voice, while influence is
a standard employed to evaluate the persuasive power and depth of transmission of China's narratives. The guiding force
and credibility, in contrast, can reflect the extent and level to which Chinese discourse and Chinese concepts have garnered
consensus in the global domain (Hou, 2024). Chinese and foreign scholars have conducted extensive and in-depth
discussions from the perspectives of cultural soft power and international people-to-people exchanges. Nye (2004) first
proposed the concept of "soft power" in his book Soft Power, regarding culture as an important component of a country's
soft power. Zhao Qizheng (2012) further pointed out that cultural diplomacy should be given equal importance as political
diplomacy and economic diplomacy, and that cultural diplomacy should cross languages and cultures, with storytelling
being an important way of public diplomacy and cultural diplomacy. In recent years, the "going global" of Chinese culture
has become a research hotspot in the domestic academic community. Scholars generally believe that telling China's story
well and spreading China's voice are important paths to enhance the country's cultural soft power.

Prevailing scholarship on Sino-Thai cultural interchange, both at home and abroad, has largely zeroed in on the ensuing
dimensions: To begin with, mapping out the trajectory of cultural exchange between the two countries from a historical
vantage point. Fu Zengyou (2020) analyzed the causes of Sino-Thai cultural exchanges, carefully sorted out the history of
ancient and modern Sino-Thai cultural exchanges, and described the rich and colorful forms of Sino-Thai cultural
exchanges. Second, assessing the effectiveness of Sino-Thai people-to-people exchanges from a realistic dimension. Skaggs
et al. (2024) revealed China's significant growth in influence in Thailand by systematically assessing China's influence in
traditional media, social media, overseas Chinese networks, pro-China associations, geo-economics, and geostrategy.
Domestic studies generally point out that since the implementation of the "Belt and Road" initiative, Sino-Thai exchanges in
education, tourism, local affairs, and other fields have expanded comprehensively, showing a sustained warming trend (Cao
Wen et al., 2021; Meng Lijun, 2022). However, factors such as cultural identity differences and language barriers have
constrained the depth of exchanges to a certain extent (Lu Rui, 2021). Ma Xiaoxiao studied the practice and connotation of
"feedback" in the folk beliefs of overseas Chinese, believing that it helps to understand the resilience of excellent Chinese
traditional culture and its relationship with Chinese cultural identity, and is also conducive to more effectively enhancing
the Chinese cultural identity of overseas Chinese. Third, discussing the channels and carriers of Chinese cultural
communication in Thailand. Some scholars have examined the communication effects of different cultural carriers, such as
Chinese language teaching (Huang Lina, 2019) and festival activities (Liu Yue, 2021), providing useful references for
innovating working methods. Kanoksilapatham (2013) found through a national survey that due to economic, cultural, and
educational reasons, the demand for Chinese language in Thailand is high, but there is a shortage of textbooks and teachers'
teaching skills, and there is an urgent need to develop standardized courses and national examinations. Lilasettakul and An
(2011) examined the cross-cultural adaptation of Chinese volunteer teachers and found that 74% of teachers worked in
Thailand for less than a year, and there was no significant correlation between cross-cultural training and adaptation. Fourth,
analyzing the key factors influencing the effectiveness of Chinese cultural communication in Thailand. Most studies believe
that Thai people's educational background, Chinese language proficiency, cross-cultural communication experience, etc.,
are closely related to their perception and evaluation of Chinese culture (Lu Rui, 2021). At the same time, whether cultural
content and discourse can be effectively transformed into forms that target audiences are happy to see and hear is also the
key to determining the effectiveness of communication (Cao Jing, 2022). Wang Zulei (2018) wrote a preliminary study on
the correlation between Chinese language dissemination and Chinese image perception among the Thai public, using word
association and written interviews to survey the Thai public and conduct research on China's image. Thai scholar Kitti
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Prasirtsuk analyzed the practice of Chinese cultural diplomacy in Southeast Asia, emphasizing the important role of cultural
identity in bilateral relations.

3. Questionnaire Design and Data Description

This chapter conducts a comprehensive and multi-dimensional analysis of the current state of Chinese cultural cognition
among respondents in Thailand, primarily based on questionnaire survey data and existing secondary data. First, it
introduces the questionnaire design ideas and content, as well as the basic information of the data. Second, through
descriptive statistical analysis, it sorts out the demographic characteristics of the sample and related background factors.
Third, it focuses on discussing the data distribution and characteristics of Thai people's overall cognition, interested content,
evaluation, and other aspects of Chinese culture, revealing the current situation of Chinese cultural communication in
Thailand. Finally, it explores the key factors influencing their cultural cognition, striving to provide a multi-dimensional
outline of the cognitive landscape of Chinese cultural communication in Thailand, offering decision-making references for
further deepening Sino-Thai people-to-people exchanges.

3.1 Sample Characteristics Analysis
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Figure 1. Age Distribution of Survey Sample Figure 2. Highest Educational Attainment

This study adopts a self-designed questionnaire, which mainly includes the basic information of the respondents, overall
cognition of Chinese culture, interested cultural content, exposure to communication channels, evaluation of communication
effects, and problems and optimization suggestions in communication. To ensure the quality of the survey, the questionnaire
has undergone multiple rounds of revisions and finally formed a complete Thai version. The survey targets a majority of the
Thai public, as well as long-term residents in Thailand with a Thai language learning background, and questionnaires are
distributed through online channels. A total of 51 valid questionnaires were collected. The survey was conducted from mid-
to-late June to July 3, 2024, and distributed through the Questionnaire Star software.

The sample is mainly composed of young people, with 84.31% aged between 18-35, and more than half are young people
aged 18-25, mainly students. The overall education level is relatively high, with 84.31% of respondents having a bachelor's
degree or above, and more than 20% having a master's degree or above. Highly educated people occupy the main body of
the sample. The occupations are mainly students (47.06%) and education and research personnel (21.57%), with the two
accounting for nearly 70%, reflecting that intellectuals and young students are the main force among the respondents.
However, the sample also includes government officials, corporate employees, self-employed individuals, and people from
all walks of life, which is conducive to a comprehensive examination of the differences in cultural cognition among
different groups. Although the sample size is small, it can reflect the characteristics and problems of Chinese cultural
communication in Thailand to a certain extent.
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3.2 Analysis of the Current Situation of Thai People's Cognition of Chinese Culture
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Figure 3. Overall Impression of Chinese Culture Figure 4. The understanding of Chinese culture

3.2.1. High recognition, but limited in-depth understanding.

The survey shows that 86.28% of respondents believe that Chinese culture holds a "very important” or "relatively
important" position in world culture. This indicates that Chinese culture has a high level of attractiveness in Thailand, and
Thai people generally have a strong desire to understand Chinese culture. 88.23% of respondents expressed that they are
"very interested" or "relatively interested" in Chinese culture. This shows that the level of recognition and importance of
Chinese culture in Thailand is very high. However, the following data reflects that the respondents' cognitive level of
Chinese culture is not high. Only about half (50.98%) of the respondents believe that the Thai public "fully understands" or
"relatively understands" Chinese culture, 47.06% chose "generally understands," and a few "do not quite understand." This
is also consistent with 33.33% of respondents choosing "general" when asked if they can resonate with Chinese culture
upon contact. It can be seen that although Thai people have a strong interest in Chinese culture, their comprehensive and in-
depth understanding of it is still insufficient. Enhancing their cognition of Chinese culture from the surface to the inside and
from shallow to deep is the top priority of future work. At the same time, as high as 45.1% of respondents considered
cultural differences to be the biggest obstacle to understanding Chinese culture at present, and 35.29% regarded language
barriers as an important constraining factor. Notwithstanding the recent efflorescence of grassroots connections between
China and Thailand, it is manifest that noteworthy linguistic and cultural chasms endure. Thais' apprehension of Chinese
culture stays relatively superficial, wanting in systematic profundity and nuanced discernment. Chen, K. (2009) Language is
the most important tool for human beings to represent the world and realize communication. However, the recent advent of
artificial intelligence and the dawning of the large model epoch seem to be diminishing the gravity of this hurdle. The
differences in culture and the lack of mutual trust and understanding have become the biggest gap for Thai people to
understand Chinese culture. In addition, three respondents in the questionnaire mentioned that some Chinese tourists in
Thailand lack civilized qualities, which affects Thai people's impression of China. This is similar to the findings of the study
"A Preliminary Study on the Correlation between Chinese Language Communication and Public Perception of China's
Image in Thailand," which found that Sino-Thai cultural differences have led to some stercotypes and misunderstandings of
Chinese culture among Thai people, mainly reflected in aspects such as speech and behavior, civilized quality, Made in
China, tourist behavior, and views on gender equality. These stereotypes and fallacies not only echo the disparities between
China and Thailand in terms of cultural milieu, value frameworks, and behavioral conventions but also underscore
particular deficits in the global transmission of Chinese culture.
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3.2.2 Interested content: equal emphasis on tradition and modernity, highlighting the spiritual level.
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Figure 5. Which aspects of Chinese culture people are most interested in ( multiple choice )

In terms of traditional culture, the survey data shows that calligraphy, painting, folk art, poetry, and songs are all favored,
and a few respondents also chose Chinese martial arts. This survey shows that among the many traditional Chinese festivals,
the Spring Festival is the most popular among Thai people, with a selection ratio as high as 82.35%. This is consistent with
the research results of Liu Yue (2021). Liu Yue's (2021) survey of Thai university students found that the respondents'
awareness of typical Spring Festival elements such as Spring Festival couplets, dumplings, and red envelopes was relatively
high, with an average of over 80%. At the same time, among the other options, two respondents chose the Qingming
Festival, indicating that the tradition of Qingming ancestor worship is also highly preserved and inherited among the
Chinese ethnic groups in Thailand.

Regarding the Chinese cultural content of interest, Chinese films and TV dramas (55.88%) are the most attractive to Thai
people, followed by Chinese traditional festivals, food, history, etc. In the realm of present-day culture, Chinese cinematic
and television creations have garnered the utmost acclaim, vividly exhibiting the immense magnetism of China's film and
TV culture in Thailand. In recent years, more and more outstanding Chinese film and television works have entered the Thai
market, building an important bridge for Sino-Thai cultural exchanges. The next step should be to deeply explore the
viewing preferences of Thai audiences and create more excellent film and television works that are closely related to
Thailand's national conditions and close to the lives of Thai people, so as to enhance the international dissemination power
and influence of Chinese culture. The respondents' love for historical culture and philosophical thought in the spiritual and
cultural aspects reached 31.37%, and the proportion of literature and art was 21.57%. Chinese philosophical thoughts and
value concepts have a certain influence in Thailand. Tran Quoc Vuong (2018) believes that the core ideas of "benevolence,
righteousness, propriety, wisdom, and trust" in Confucian culture are in line with Thailand's inherent concept of honor. The
concept of a community with a shared future for mankind proposed by President Xi Jinping also has many similarities with
some Buddhist thoughts. The survey also shows that 44.12% of respondents are most interested in Chinese contemporary
culture.
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3.2.3 Equal emphasis on official and private channels for information dissemination.
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Figure 6. Forms that help enhance the understanding of Chinese culture ( multiple choice )

Official channels are important positions for Chinese cultural communication. This survey shows that 73.53% of
respondents believe that educational and cultural institutions are channels conducive to promoting Chinese cultural
communication. Thailand has the largest number of Confucius Institutes in Southeast Asia. As of 2024, Thailand has a total
of 16 Confucius Institutes and 11 Confucius Classrooms, distributed in major cities such as Bangkok, Chiang Mai, Khon
Kaen, and Songkhla, as well as universities and secondary schools in other provinces. They have become important
platforms for Sino-Thai cultural exchanges. They provide convenience for local universities and regions in Thailand to learn
Chinese and understand Chinese culture, and also make positive contributions to the further development of Sino-Thai
relations. The survey also found that 58.82% of respondents prefer to learn about Chinese culture through mainstream
media. It can be seen that the leading role of media in cultural communication is still prominent. In recent years, emerging
channels such as online social media like Tik Tok, Facebook, and online lectures have also become important channels for
Thai people to learn about China, and private channels are also a new force in communication. At the same time, 72.55% of
respondents believe that tourism projects contribute to the spread of Chinese culture. Sino-Thai interconnectivity and
people-to-people exchanges are becoming more frequent. It is necessary to make full use of major project constructions
such as the Greater Mekong Subregion cooperation, China-Laos Railway, and Pan-Asian Railway to create themed tourism
routes and integrate Chinese cultural elements into scenic spots.
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3.2.4 It is hoped that technology empowerment, along with intelligent and immersive experiences, will enhance the appeal
of Chinese culture.
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Figure 7. The melding of Chinese culture with pioneering technology (multiple choice)

As we traverse the era of artificial intelligence, the interweaving of technology and culture is growing ever more intricate,
with intelligent and immersive encounters surfacing as trailblazing conduits for magnifying the allure of Chinese culture.In
the survey, artificial intelligence (70.59%) and VR/AR technology (66.67%) received the most attention, reflecting Thai
people's expectations for intelligent and immersive cultural experiences. At the same time, digital museums (58.82%) and
interactive live streaming (49.02%) also have considerable development potential. In addition, films, TV dramas, music, food,
tourism, etc. are also effective cultural communication carriers, indicating that while technology develops, content creativity
and cultural charm are still the core elements of cultural communication. In the future, China should follow the development
trend of the intelligent era, creatively combine cutting-edge technologies with Chinese culture, and create a more three-
dimensional, vivid, and attractive cultural image. At the same time, it should continue to give full play to the role of traditional
cultural carriers such as films and TV dramas, tell Chinese stories well, and spread Chinese voices.

4. Conclusions and Implications
4.1 Research conclusions

This study used a combination of literature review and questionnaire survey methods, based on the perspective of exchanges
and mutual learning among civilizations, to examine the current situation of Chinese cultural communication in Thailand
and Thai people's cognitive evaluation. The study found: First, Thai people are generally interested in Chinese culture, but
their cognition needs to be improved. Second, in terms of cultural content preferences, film and television works and
traditional festivals are the most popular, reflecting the characteristics of taking into account contemporary and traditional
aspects, and emphasizing participatory experience and cultural connotations. Third, the channels for Chinese cultural
communication in Thailand are becoming increasingly diverse, presenting a new pattern of joint efforts between official and
private sectors, as well as the integration of online and offline platforms. Fourth, Chinese cultural communication in
Thailand has made positive progress, but there is still a long way to go in enhancing cultural identity. Fifth, cultural chasms
engender cognitive distortions and misconceptions, and vanquishing prejudices entails equitable dialogue, pursuing
common ground while honoring differences, and mutual edification. In sum, the transmission of Chinese culture in Thailand
finds itself at a new historical crossroads, grappling with both extraordinary opportunities and pragmatic impediments. It
should follow the trend of intelligence, innovate ideas, enrich means, expand channels, and promote the transformation of
cultural communication from a scale-oriented model to a quality and efficiency-oriented one, injecting new impetus into
deepening Sino-Thai cultural exchanges and promoting people-to-people connectivity. Simultaneously, the culmination
bestows the ensuing insights for augmenting public perception and potency of Chinese culture in Thailand.

1. Grasp the new development stage, follow the trend of intelligence, and strengthen the innovation of ideas, means, and
channels for cultural communication. Focus on areas that Thai people enjoy, such as film and television and festivals, use
technological means such as VR/AR and Al to create immersive experiences, and launch more excellent works that

combine Sino-Thai wisdom and reflect humanistic feelings. At the same time, actively give play to the unique advantages of
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Thai Chinese, encourage them to participate deeply in Sino-Thai cultural exchanges, and play a "feedback" role in cultural
communication. Vigorously promote Chinese culture, present a positive image of Chinese tourists being civilized, friendly,
and hospitable, and enhance the soft power of Chinese culture.

2. Accelerate the construction of a large-scale cultural communication pattern that is compatible with the "Belt and Road."
Further improve the Chinese language and culture promotion system with Confucius Institutes as the leader and various
cultural institutions as support. Dynamically amplify the capacities of Confucius Institutes, orchestrate a scintillating mosaic
of cultural immersion enterprises, and sculpt them into cardinal conduits for Sino-Thai grassroots interchanges. Deepen
cooperation with mainstream Thai media, give full play to the unique role of overseas Chinese and international students,
and consolidate the foundation of public opinion. Buttress the evolution of Thai Chinese associations and intensify the
authority of Chinese media. Exploit the resource virtues of overseas Chinese in realms such as economy, trade, science and
technology, and education, and galvanize pragmatic synergy between China and Thailand.

3. Innovate people-to-people exchange methods and create distinctive cultural exchange brands. Actively develop new
forms of people-to-people exchanges such as study tours and cultural volunteer services. Relying on China's unique
humanistic and natural resources, develop cultural tourism boutique routes with distinctive themes and rich experiences, so
that Thai people can enhance their cognition and recognition of Chinese culture while "walking in China." Support
exchanges between young students of the two countries, carry out joint research, exchange internships, and other projects,
and cultivate successors for Sino-Thai friendship. Vigorously advocate for Chinese culture and raise the civilizational
stature of Chinese denizens. Strengthen the guidance and education of Chinese tourists, regulate their words and deeds, and
present a good image of Chinese tourists being enthusiastic, friendly, civilized, and polite. Encourage Chinese-funded
enterprises in Thailand to actively fulfill their social responsibilities, participate in public welfare activities, and establish
the image of a responsible major country. Convey China's goodwill through practical actions, eliminate stereotypes, and
enhance the feelings between Chinese and Thai people.

4. Uphold the concept of "seeking common ground while reserving differences and mutual learning," and build a bridge of
people-to-people communication through equal exchanges. Treat cultural differences with an open and inclusive attitude,
seek common ground while reserving differences, and harmony without uniformity on the basis of mutual respect.
Encourage Thai Chinese to actively inherit and promote excellent traditional Chinese culture, enhance cultural confidence,
and play the role of a "cultural bridge." Use overseas Chinese as a link to create conditions to promote in-depth and lasting
friendly exchanges in various fields, carry out diverse cultural exchange activities, and build a communication platform for
Chinese and Thai people. Emphasize the cultivation of bilingual prowess, reinforce cross-cultural communication dexterity,
disperse misconceptions, and cement mutual assurance.

5. Optimize the discourse system and communication methods of Chinese culture's international communication. Explore
the convergence points of Chinese and Thai cultures, and use popular, vivid, and easy-to-accept expressions to explain
Chinese concepts. Innovate new dialogue models to resolve differences. Equip Thai Chinese media to revolutionize cultural
parlance, expand expressive modalities, and recount Chinese narratives and promulgate Chinese voices in fashions that
captivate Thai audiences. Amplify brand cultivation, polish cultural insignia imbued with present-day merit, widely trumpet
the harvests of Sino-Thai cultural interchanges, illuminate the vivid praxis of China and Thailand joining hands and
collaborating for shared prosperity, exhibit China's refreshed visage and pioneering endeavors, and accentuate cultural
rapport.

4.2 Limitations and Suggestions for further study

While this study provides valuable insights into Thai people's perceptions and evaluations of Chinese culture
communication, it is not without limitations. The primary limitation lies in the relatively small sample size (N=51), which
may not be fully representative of the diverse Thai population. Future research should aim to expand the sample size and
ensure a more balanced representation across various demographic segments, such as age, education, and occupation. A
larger and more diverse sample would enhance the generalizability of the findings and provide a more comprehensive
understanding of how Chinese culture is perceived and received in Thailand.

In general, Sino-Thai people-to-people exchanges are in a period of leaping from "quantity" to "quality." The focus of future
work is to take culture as the soul and education as the foundation, improve the three-dimensional communication network
that combines tradition and modernity, online and offline, and while expanding the breadth of exchanges, focus on
expanding the depth of exchanges, so as to lay a solid foundation of public opinion for deepening the construction of the
China-Thailand community with a shared future.
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Appendix

wuudaunuiiaAudaunisatilagtiuaasaluasiaraunae lun1siNauns InusssuIulusvdssnd

(atiudnsurSudisTusinvlseind)

Bauvinugaauuuudauniy

apvaunszanuTiuatviiivinu Iddaznatduiiddaienauuuusauamaiivi
WIS NTURLITLINNUNUIINLIRLAIMIUALNITAE U SENANINEN
anueiindeininiasenisidaidenfunisweund Jansssuiugssauuiuiang
wuudauanasuiifiinalseavAiarinauid lagaunsailuilagiiuaasn sinauns Sausssndulus1sdsund
N15AAUSUUANKNSUETT LATLINUINUAINIILNEILNG
wiahidaiduauur lunsunseiuandwasasimusssniulunilansdaly
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wansardEuvinudsmnsasndeiiseniuasela
m’mﬁmLﬁuLLau‘ﬁaLauauuumawhué'mﬁﬂmmsiamu%ﬁummvmﬂuaﬂwﬁlo
W'mL‘swa‘mmuuﬁfyfynm“ﬂgummwaﬂmmfmm\n‘mmsuavai‘smussmammﬂsqmm
ufivsnudayaramafivinulinniuaudy wazanin lldianisfnsnisonivianniswiniu
wuudaunwativil bissudaknoy SvuaWvinunaudoaiuauns’a
nrsfidiudanvavinuasiludiuddgiiais Wiaan1suaniaoussnine I musssuIunassinians
wiINITalLEAIANTaUALGaIWTIua 1N I fiisne

dun 1 dayaiugiu (Tsansandanruniasmiiaalugavinenitduld damsudaniisidan Tdsavinedasnnng "V"

lusndanfasvAudAInauUaIinu)

1. doyafuavvinu

A. laify B. awdniia C. awan1lé D. g151d E. uawdna F. Tawgaiile Tusassydsune:
2.9iwatga9vinu A, 18-25 1l B. 26-35 1l C. 36-45 1l D. 46-60 1l E. unnni1 60 1
3.NsRnFIgauavvinu

A. sisuufnumsasiinin B. auddeuaun C. Useyeue3 D. Uaeyeyrn E. Uegeprianduly

4. 00 FnpDIiINU

A. 91511194 1UU5N19815190ue B. n15An®1/n19338 C. n15131/55A3 D. dausssu/dandaau E.

nsinnd/dstsaude F. dnisauiindne G. duq (Tusasqwu: )
dun 2 iaruan
(Tdsavintadavvang "v" lusnildaniasvnuainuiiiuadwasinu danlifideaungnuiaiia

TlsanauninauTiuaiv)

A. NMF5UFALINUAGLNEILNG

1.11u59nTusssudunugasnladuasansn

o

A. da1i17 B. uangnsimusssu C. Avnssuviavined D. milvBauasdviud E. du 9 (Tdsass: )
2.audssiulaleasiusasvinusdainiusssuduitluadgiels

A. dulaunn B. Aaudivdula C. drunatv D. WiAaadu’la E. ludulaae
3. lunisvinaudnladmusssuiu vinudndinaldssaniugingnfaacls

A. aUdssan1un1e B. anuuanad1anviaiusssu C. aiadasnilunisidifiv D. ilaviannsanisvinaiudgiia E.
auq (Tdseseu: )
4. vinuAninlulsanduavvinu Uszanauntldfinugidarnuiausssuiunluszaula

A. 1inladluagineg B. winladaud1eunn C. drunat D. WiaAaaid?a E. ludirlaas

5. inudulagalszidddnslauasimusssuiuninings

A. snusigaTusiaufivsraddunazdu B. 519196198 3u duuazde C. s1vdaiy venu uilsuasdy D. gailaqiiu E.
Tuginlannea

6. inuAnINImusssuIuiidanucadvlsluimusssuian

A. d1Aguunn B. dauditdidcy C. Urunate D. luAasgddgy E. LidAnyiae
7. vinuAadnuAauwviasdadgyarauaassusifdufaasls

17



Communication across Borders: Translation & Interpreting; Vol. 04 No. 01 (2024)
ISSN (online): 2766-791X
ISSN (print):  2770-6354

A. anusnaf B. anddiusiu C. nissagdadwainaiuin D. anuadulazdseuda E. duq (TUsasey: )

B. AmnugaufdiuLiian

8. TuliyNa1ve avimusssndu nudulasulauinign

A. 795tunssuuarAaly B. Useifidrdnsuaziniusssu C. Usagraiuda D. auusssuiiiondsuwel E. dusg (TUsasey:

)

9. vinumauguluuulaninngalunisrinarnuganImusssuiu

A. dqugiamlnu B. waviuninauasuasnaidil C. nisduidlssdunianings D. n1sussanalnapidaiauiny E. aus
(Tdsmszu: )

10.lulilavlssinniaiusssunatin vinuAaitas lsiiumumnuaayanyaslanisuadiImusssuIun laangn

A. unnT unmway B. azasiutinulas@alenisuday C. nstdisuniunazdngnssuidu D. auainanddn E. au 9

11. luifiavdsuanisusssusinais vinuaaitlssinnladgavinuunniga

A. A nauasuazasas Inavidl B. auadaaniiou C. 195aunssualslu D. n1saanuuuungu E. dus (Tdsaseu:

)

12. vinugaumaAniannlssindiaasiwmanalanniign

A. a51du B. man1alaunl C. indntaniug D. inaAn1aiuluinszauns E. auq (Tdsaseu: )

13. vinuasndurdlszaunisaifadzsuifiawvuavifuaasiulszinnlaniniga

A. 371 B. lmifin C. wiudu D. Aadenseean E. Sus (Tsaswy: )

14. virugraudauilaludsunaiuninign

A. ilnfiv B. 1@ev'ld C. §a1u D. n419Ta0 E. Swiden F. duq (Waasew: )

15. virunFeinnsiilglunsinaunsiamsssudugalsamaastiunimia

A. 213U B. anwaengw C. A Viaddn D. nswaNNEIUrananIs E. 51,1,6] (Tdsmszu: )

C. n15UszfiunISLNELNG

16. vinuAainalaasamaainisinaunsIsusssuiuldduslsandluilagiiuiiiuatnels
A. flunn B. daudiv@ C. drunay D. daudiqvie E. weuin

17. lunisdundilanidsusssndu Jszaulandmisadsvaiugdnadaaaninlinuvinule A. dunsalaadvduysal

B. drun9a’ldraudinannn C. drunay D. drunsaladraudviiay E. lldwsaias

18. vinuAanilogunnluaingauasnisiweainwsiaiusssndu lildvsnnlszinaluilaqiiudaasls A. addssasnuniun B.

AMUUANENNIINUSTSN C. anuwmiiaunuaaiiiani D. sUuuunsiwauwsiituwuuiion E. dus (TUsasey:

)

19. 1A Ins558I U TASUNTS@IsWaLNANT TunszuInATSLRaLNS Lddesvdseinansa i

A lA5uAuAIswagNAaNT B. Tasuaiuiatsnaaud1vuin C. drunane D. lisaglasuainuwmsn E.
TildsuANLAISNLaY

20 Janlsouisufudsusssnaavlssnddu q vinudadndmusssuduiiandnalussauuiuigisiacnels
A. udvinavinn B. Aaudaudiunnsd C. Urunaie D. Aaudvadauia E. dauann

D. datduaiuzlun1steung
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21. vinuAndrimusssuduindd g landvdtudasliarnuadgiusiulaiing

A. anszauaudidulavaviiaridmusssy B. tinAunainuatavuavsluuuninious C.
id@ENdsNUfFRuSAUESuE1s D. iluanuuansnaasninatinuimusssu E. duq (Tusassu: )

o

22. viruAaingasnvileaziilulss TaaiuinnindmsunisaadsunisiH e NS TaUs 503U
A. Fanszugnan B. dantiunisfnsiuaziniusssu C. Tasvnisviadiian D. and@iinssudsdssan1eimusssu E. dus
(Tsmszy: )

23. vinulduauurinlunisinaunsIsusssudun lldvsinvlsamdalsuiunguanla

A dnizaulssauuasdisan B. dn@Anwuniinada C. filsznauargwniveiaiusssu D. nviaaiian E. dus (TUsaseu:

- )

24 vinuAndnriugluuuladvasaroaviasuainudilavaviseaaululssindsivg nisatmusssudule

A. Avnssuuanilisunvimusssu B. Tasvnisainusiuiianiinisdns C. nnsuavdudiwa D. n1sALaznisasnu E.
auq (Tsaseu: )
25. inuAnIImusssNdualsna usnAumaTuladdla TuladavlsiRatfindscansnanlunisineuns

A. maTuTafl VR/AR B. fleyegnilseding C. nnsdnamansauuuidnay D. AiRsAousinda E. duq (Tsaseu:

)

26. d115UN158NSLALANENATEUINUSeNAUINISLRELNSINUSITNIU vinudidaidualiu=zdus Snvsali
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